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Let’s Talk Twitter



 Twitter is a free social networking and micro-blogging service
that enables its users to send and read messages known as
tweets. Tweets are text-based posts of up to 140 characters
displayed on the author's profile page and delivered to the
author's subscribers who are known as followers. Senders can
restrict delivery to those in their circle of friends or, by default,
allow open access. Users can send and receive tweets via the
Twitter website, Short Message Service (SMS) or external
applications. While the service itself costs nothing to use,
accessing it through SMS may incur phone service provider
fees.

What IS Twitter?

Source: Wikipedia



The 140-character limit on message length was initially

set for compatibility with SMS messaging, and has

brought to the web the kind of shorthand notation and

slang commonly used in SMS messages. The 140

character limit has also spurred the usage of URL

shortening services such as tinyurl, bit.Ly and tr.Im,

and content hosting services, such as twitpic and

notepub to accommodate multimedia content and text

longer than 140 characters.

What IS Twitter?



Marketing with Twitter

 Pointers and advice:
1.Set specific goals/objectives.
2.Set budget (time and money)
3.Keep professional and personal separate.
4.Measure

1. Followers
2. Clicks
3. Traffic
4. Sales



Marketing with Twitter

 Pointers and advice:
5. Set a finite time period for promotions.
6. Use URL shorteners and http://
7. Photos and videos
8. Use contests and giveaways.
9. Use a URL you can track separately.
10. Maintain a consistent voice.



When to Use Twitter

 To LISTEN
 Increase/Improve brand image
 Increase traffic to your website
 Promote a specific occasion/event/sale
 Manage a crisis
 Customer service response
 To know what others are saying about you
 To monitor your competition



 Driving online and in-store traffic. The big guys are on
Twitter.

Twitter in Action



 Driving attendance/sales/bookings. Your neighbors are on
Twitter.

Twitter in Action



 Customer service. Businesses are listening and responding
on Twitter.

Twitter in Action



 Customer service – a local example

Twitter in Action

By monitoring key words (Gulf
Shores, Orange Beach, etc), you

can find tweets that need a reply.

The reply included a link to a list
of area restaurants open on

Thanksgiving.

Our efforts were well received.



Twitter in Action

Check out SCAWOOD’s profile.
She continued to tweet before,
during and after her visit to the

area.



Twitter in Action

 Interacting with your followers

• Gulf Shores/Orange Beach CVB social campaign “Flippin’ Friday”
• Followers are teased in advance and then given a specific tweet directing them when to go to
the CVB welcome center.
• The first follower to come in a say the winning phrase wins a prize.
• The “flip” connection was because the prize included a Flip video camera.



Twitter in Action

 Increasing Followers with contests

•  Examples of recent Social contests from the Gulf Shores/Orange Beach CVB.
•  Twitter helps to drive traffic to the contest website.
•  People could also submit entries directly from Twitter.
•  And becoming a follower was another way to enter.



Twitter in Action

 Crunching the numbers

An active social strategy can lead to a healthy increase in Friends, Fans and Followers.
This is an audience that has expressed an interest in your product/service. Growing the
audience gives your message a greater reach.

Gulf Shores/Orange Beach CVB

•MySpace Friends - February 28: 1610; August 28: 3522

•Facebook Fans – February 28: 2711; August 28: 8230

•Twitter Followers – February 28: 396; August 28: 2834



Twitter in Action

 Another Example of a Social Contest

Gulf Shores Plantation:  Show Us What You Got! That is, as long as it is a great photo you
took while enjoying your vacation at Gulf Shores/Orange Beach. Submit your photo
between July 20 and September 15, 2009 for a chance to win a three-night stay at Gulf
Shores Plantation and a gift bag of beach goodies.

Use Twitter to promote the
contest and create urgency.

And to announce the
winners.



Twitter in Action

 Crunching the numbers

A successful Social contest produces results beyond an increase in followers.

Gulf Shores Plantation

•Great photos submitted that can also be used for marketing purposes.

•Positive interaction with customers.

•MySpace Friends – July 23: 365; September 17: 511

•Facebook Fans – July 23: 510; September 17: 687

•Twitter Followers – July 23: 378; September 17: 448



 Crisis management. Relevant messages in real time.

Twitter in Action



 B2B. Talking shop on Twitter.

Twitter in Action

BtoB magazineʼs “2010 Outlook” indicates social media
marketing will be of rising importance for business-to-
business (B2B) marketers.

Website, e-mail and search spending were at the top of the
list for online tactics to increase, but social media was not far
behind. Six in 10 B2B marketers planned to up spending on
social in 2010.

Source: eMarketer



Twitter in Action

 B to B Communication

From Twitter.com/RestockIt



Go Forth and Tweet!

Get started and have fun!

Check www.GMStheBEST.biz for this presentation


